
Single country? Region?

Global? City, state, or

province?

Primary or secondary

data?

A well defined problem is

truly a half-solved problem

What information do I need?

Why do I need this

information?

research cost vs.

what the

information is worth

 Qualitative, Quantitative

or both? Which

methodology?

 Clean and Tabulate. Is it

necessary to use

interdependence

techniques?

 Summarize using

simple language
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The 8 Steps of a 
marketing reserch

Information 
Requirement

Chose Unit of 
Analysis

Assess Value 
of Research

Data 
Analysis

Problem 
Definition

Exam Data 
availability 

Research 
Design

Interpretation & 
Presentation

Source: Global Marketing 10th edition (2020), Green, M and Keegan, W.


